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VISUAL COMMUNICATIO N 
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Introduction 

Graphic communicatio n ha s bee n use d fo r centurie s unde r a 
variety o f names , usin g a  visua l languag e a s a  mean s o f 
practical communicatio n rathe r tha n a s a  mean s o f persona l 
expression a s foun d i n othe r area s o f graphi c a r t . 

The earlies t cav e painting s coul d b e viewe d a s bein g no t 
only decorativ e addition s t o th e environmen t o f th e man  o f 
those time s bu t als o a s a  practica l statemen t o f fac t regard -
ing informatio n necessar y t o th e well-bein g o f th e commun -
ity a s a  whole . 

The advantag e o f a  graphic/visua l mean s o f communicatio n 
is i n th e maximu m effectiv e sprea d o f informatio n tha t ca n b e 
made a t an y on e tim e -  irrespectiv e o f th e language , culture , 
educational statu s o r ag e o f th e recipient . I t i s howeve r 
important tha t th e choic e o f graphi c imag e an d it s us e i n 
conjunction wit h othe r image s i s suitable , no t onl y fo r it s 
intended purpose , bu t als o tha t i t i s capabl e o f bein g under -
stood i n it s purposefu l ro le . 

It coul d b e assume d tha t i f on e grou p i s attemptin g t o com -
municate wit h another , usin g commo n visua l images , succes s 
should b e achieved . I n practica l term s thi s i s prove d no t t o 
be th e case . Researc h conducte d b y Bernar d Sha w o f th e 
African Medica l an d Researc h Foundatio n i n th e for m o f a 
visual symbo l surve y amon g Kenyans , show s u p thi s miscon -
ception. Althoug h al l th e drawing s an d symbol s use d i n thi s 
survey wer e graphicall y accurat e an d commo n t o al l part ici -
pants, som e misunderstanding s occurre d du e t o th e manne r 
in whic h th e illustratio n wa s viewed . A  tortoise, fo r 
example, wa s identifie d a s bein g (a ) a n elephant , becaus e o f 
its feet , (b ) a  crocodile , becaus e o f th e patter n o n it s shel l 
and (c ) a  snake , becaus e o f it s head . Thes e response s wer e 
due t o th e fac t tha t no t everyon e see s th e complet e imag e bu t 
rather a  serie s o f details , an d o n an y on e o f thes e detail s 
bases th e answer . I n a  simila r manne r a  goa t wa s des -
cribed a s bein g a  co w b y 53 % of a  certai n grou p o f part ici -
pants du e t o thei r seein g a  head , horns , leg s an d a  turne d 
down tai l . Th e fac t tha t al l detail s show n o n th e drawin g 
were o f a  goa t wa s misse d b y thes e participant s wh o base d 
their answe r o n th e singl e fac t tha t al l loca l goat s hav e 
tails tha t tur n u p s o i t mus t b e a  cow . Th e theoretica l 
capability o f visua l communicatio n ca n b e nea r t o achieve -
ment i f th e variou s method s o f perceptio n employe d b y th e 
social o r ethni c group s takin g par t i n th e communicatio n 
process ar e investigate d befor e wor k i s started . 
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Any perso n whos e wor k demand s explanation , mus t attemp t 
to se e thei r ow n specialis t activit y throug h th e eye s o f thos e 
whose understandin g o f i t i s limite d o r non-existent . 

One o f th e firs t objective s i n an y communicatio n proces s i s 
finding a  commo n denominator . I f ther e i s n o suc h thin g 
readily availabl e i n th e natura l contex t o f th e communicatio n 
then on e ha s t o b e contribe d i n orde r tha t th e difficul t pat h 
to complete"understandin g i s navigated . A n unknown subjec t 
is simila r t o findin g onesel f i n a  foreig n cit y wit h n o know -
ledge o f th e languag e o r stree t plan , n o money an d surrounde d 
by a  peopl e displayin g strang e an d threatenin g attitudes . I f 
you move , i t woul d b e eas y t o los e yoursel f an d ge t furthe r 
from you r destinatio n o f say , you r nationa l embass y o r 
consulate. Yo u ar e war y o f trustin g th e loca l tax i servic e o r 
guide an d lon g fo r a  familia r fac e t o appea r aroun d th e 
corner . I f on e did , yo u woul d b e quit e happ y t o plac e you r 
trust i n hi m irrespectiv e o f th e deviou s rout e take n i n reach -
ing your destination . 

As communicators , i t i s ou r dut y t o provid e thi s familiar , 
identifiable figur e a s a  mean s b y whic h w e ca n lea d peopl e 
through unfamiliar , unidentifiabl e surroundings . 

Figuratively speakin g 

Whilst tex t speak s wit h words , th e graphi c figur e speak s wit h 
form, an d jus t a s word s ar e th e flexibl e units , o r vocabulary , 
of spoke n o r writte n language , s o th e point , l ine , shape , valu e 
and textur e ar e th e equall y flexibl e unit s o f vocabular y o f form . 
The us e o f thi s vocabular y i s essentia l i n th e preparatio n o f a 
visual, graphi c language . 

The Poin t Theoreticall y non-dimensiona l showin g location , 
position o r focus . I n pract ice , a  poin t ca n var y wit h respec t 
to it s size , shap e an d value , an d ca n als o ac t a s a  symbo l 
representing a  specifi c subjec t o r idea . 

The Lin e One-dimensiona l i n characte r an d show s direction , 
extension o r movement . Linea r for m ca n var y i n weight , 
length, structure , character , valu e an d course . A  majo r 
quality o f th e lin e i s i n it s directiona l capability . I n thi s rol e 
it ca n als o indicat e motion . Line s ca n b e complet e o r broken , 
and, varyin g i n width , ca n als o indicat e change s i n magnitude . 

Shape Two-dimensiona l i n form , i t show s contour , area , out -
line, enclosur e o r edge . Shap e qualit y derive s fro m th e 
structure o f it s edge , an d varie s wit h respec t t o size , dis t r i -
bution o f weight , position , regularit y (o r irregularity ) o f it s 
edge. Shap e ca n b e constructe d i n soli d o r outlin e form . 
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Value A  qualit y o f colou r whic h r e f e r s t o th e degre e o f da rk -
n e s s o r ligh t an d i n p rac t i ca l u s e coul d ref lec t th e quanti tat iv e 
a s p e c t , d is tanc e e t c . Mad e u p o f a  concentra t io n o f dot s whic h 
at a  d is tanc e appea r t o blen d wit h th e intervenin g whit e space s , 
graduat ions o f ton e a r e dependen t upo n th e re la t iv e siz e an d 
density o f th e d o t s . 

Tex tu re Th e qualit y o f surfac e s t ruc tu r e o r p a t t e r n . I n 
p rac t i ca l t e r m s , th e us e o f tex tur e a s a n ai d t o differentiatio n 
of individua l a spec t s i s invaluabl e an d shoul d b e cons idere d i n 
conjunction wit h othe r for m e lements , especia l l y colou r va lue . 

The Graphi c statemen t 

Visual languag e i s no t a n en d i n i tself , bu t simpl y a  mean s b y 
which t o v i sua l i s e idea s an d hav e thos e idea s unders tood . Th e 
visual izat ion o f idea s begin s wit h th e definitio n o f p u r p o s e . 

Relevant subjec t mat te r i s applie d t o th i s purpos e an d t rans la te d 
into logica l v isua l concep t s . 

In everyda y lif e th e meanin g o f a  thin g ca n va r y i n re la t io n t o 
the wa y i n whic h i t i s see n an d unders tood . Th e farme r fo r 
instance see s th e whee l o f h i s wago n a s a  physica l object , 
the enginee r wh o designe d i t s ee s i t a s a  mechanica l proble m 
and th e merchan t wh o sol d i t see s i t a s a  financia l profi t o r 
l o s s . Thu s whil e th e f a rmer ' s vie w i s object ive , th e 
eng inee r ' s i s symbolize d int o a  pla n an d th e merchan t ' s int o 
an abs t rac t o f monetar y t e r m s . S imi lar ly , th e subjec t o f th e 
graphic figur e ca n b e see n an d r ep re sen t e d i n differen t ways , 
depending upo n it s communicativ e aim-subject iv e ,  symboli c 
or a b s t r a c t . 
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Pictorial Diagra m 

Objective translatio n show s th e ide a i n term s o f visua l reality . 
The photograp h i s possibl y th e pures t exampl e o f objectivity , 
although ofte n requirin g visua l modificatio n i n orde r t o simplif y 
or exaggerat e th e characte r o f th e object . 

Symbolic translatio n remove s th e ide a fro m th e contex t o f 
natural reality , retainin g onl y th e visua l feature s whic h ar e 
essential t o it s identity . 

Abstract translatio n present s th e ide a i n term s o f pur e visua l 
logic, independen t o f an y association s wit h specifi c object s i n 
the rea l world . I t als o lend s itsel f t o problem s i n whic h th e 
technical content , o r it s interpretation , i s itsel f abstract . 
Abstract for m ca n als o ac t a s a n organizin g devic e withou t 
special meaning . 
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Designing th e statemen t 

The visua l communicatio n o f informatio n take s th re e dist inc t 
forms, S t a t i s t i c a l , Explanatory , Locationa l (maps) , an d i s 
r e p r e s e n t e d graphical l y i n th e for m o f d i ag rams . 

S ta t i s t i ca l informatio n ca n b e show n visual l y i n va r iou s ways . 
One o f th e mos t commo n i s th e us e o f th e g raph , whethe r i t b e 
in th e for m o f l ine , divide d lin e (whic h show s th e valu e o f th e 
total an d i t s consti tuen t p a r t s o n th e sam e frame) , ba r grap h 
(which show s quanti tat iv e va lue s mor e c l ea r l y tha n l ine) , bloc k 
d iagram, divide d r e c t a n g l e s , c i r c u l a r g r a p h s , divide d 
c i r c l e s an d p ic tor ia l g r a p h s . 

Explanatory diagram s explai n s tage s i n a  manufacturin g 
p r o c e s s , th e s t ruc tu r e o f a n organizat io n o r event s re la te d 
to eac h othe r i n t ime . The y d o no t usual l y mak e quantitativ e 
s tatements althoug h adaptat ion s coul d mak e thi s pos s ib l e . 
The mai n desig n proble m i n explanator y diagram s i s i n 
reducing informatio n t o th e essen t i a l withou t d i s to r t ion . 
Th i s ca n b e don e i n man y way s fro m th e objectiv e t o th e 
abs t r ac t o r nea r abs t r ac t viewing . 

Locat ional d iagram s an d map s a l s o mak e ful l us e o f for m 
vocabulary a s wel l a s th e object ive , symboli c an d 
abs t r ac t metho d o f p re sen ta t ion . Cer ta i n c h a r a c t e r i s t i c s 
found i n graph s a r e a ls o t o b e foun d i n th e presenta t io n o f 
maps , especial l y whe n s ta t i s t i c s r egard in g geographi c 
a r e a s a r e r equ i r e d t o b e shown . 

The importan t differenc e betwee n th e s ta t i s t ica l diagra m an d 
the locationa l diagra m i s tha t th e ma p provide s th e framewor k 
on whic h informatio n ca n b e shown . I n givin g s ta t i s t ic s i n 
diagrammatic for m the r e ma y b e s eve ra l way s ope n t o th e 
des igner o r communicato r t o us e o r modif y shap e t o sui t th e 
requ i rements o f th e information . Th e on e mai n proble m i n 
map desig n i s tha t o f gettin g inflexibl e informatio n int o inflex -
ible shapes , a  proble m inc rea se d whe n labell in g o f th e 
information i s r e q u i r e d . T o superimpos e populatio n pyramid s 
for va r iou s count r ie s o n a  ma p o f Afric a ma y b e eas y fo r 
Z a i r e , Nigeri a an d th e Suda n bu t impossibl e fo r Togo , 
Lesotho o r S i e r r a Leon e o n a  ma p o f th e sam e scal e an d i f 
the ma p l ine s an d superimpose d informatio n a r e t o b e kep t 
r e a d a b l e . Map s ca n b e i n th e for m o f explanatory , r ou t e , 
s t a t i s t i ca l , non-quanti tat iv e (pol i t ica l , phys ica l , r ac i a l e t c . ) 

Var ious factor s wil l hav e a  bear in g upo n th e metho d o f 
presenta t ion used : typ e o f information , typ e o f audience , 
sou rces o f r e f e r e n c e , th e typ e o f medi a use d ( s l ide , ove r -
head p ro jec to r e t c . ) an d th e skil l o f th e p r e s e n t e r . 
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Product ion o f visua l ai d mater ia l i s a  highl y special ize d field , 
but th e communicato r shoul d b e i n a  positio n t o d i scus s 
effectively wit h th e des igne r a s t o wha t an d ho w t o e x p r e s s 
information graphica l ly . I n othe r w o r d s , th e communicato r 
must hav e sufficien t backgroun d knowledg e o f graphi c desig n 
to b e abl e t o a s s e s s th e communicatio n requi rement s an d t o 
i s sue a  comprehensiv e brie f regard in g th e visua l aspec t s o f 
these aid s i n o r d e r tha t h e ca n full y exploi t th e potentia l o f 
the informatio n bein g p r e s e n t e d . Th e communicato r shoul d 
therefore hav e som e knowledg e o f th e physica l requi rement s 
of organizin g an d present in g informatio n i n a  graphi c form . 

Organizat ion 

The sam e typ e o f quest ion s mus t b e aske d whe n prepar in g 
visual mater ia l a s whe n organizin g a  meeting . (1 ) Wha t i s th e 
purpose o f th e meeting ? (2 ) Wha t typ e of  informatio n i s t o b e 
p resen ted? (3 ) Wh o i s th e audience ? (4 ) Ho w man y expecte d 
in th e audience ? (5 ) Wher e i s th e meetin g t o b e held ? 
(6) Wha t facil i t ie s doe s th e venu e offer ? (7 ) Wha t i s t o b e 
the metho d o f presenta t ion ? an d (8 ) Wha t cos t s a r e likel y t o 
be involved ? Al l o f thes e quest ion s mus t b e answere d i n th e 
ea r ly plannin g s tage s i n o r d e r t o ge t th e bes t r e su l t s fro m th e 
t ime, effor t an d expense s involved . 

In es tabl ishin g th e purpos e o f th e meeting , i t i s neces sa r y t o 
consider th e typ e an d siz e o f audience , subjec t o f p re sen ta t -
ion an d financ e availabl e fo r th e productio n o f visua l mate r ia l . 
F o r example , i f th e meetin g i s aime d a t a  special is t audienc e 
then th e visua l presenta t io n an d i t s spoke n commentar y ca n 
be mor e technica l tha n i f th e audienc e i s fo r th e non -
spec ia l i s t , eve n o n th e sam e subject . B y establ ishin g th e 
expected compositio n o f th e audienc e a t a n ea r l y s tage , th e 
depth o f detai l an d explanatio n o f th e subjec t mat te r t o b e 
p r e s e n t e d , includin g th e degre e o f complexit y o f th e g raph ics , 
can b e decide d upon . Th e siz e o f th e audienc e wil l hav e a 
bear ing o n th e typ e o f visua l equipmen t t o b e used . Th e 
amount o f effor t t o b e expende d o n th e p repara t io n o f graphi c 
mater ia l wil l no t onl y b e determine d b y financ e avai lable , bu t 
will b e influence d b y th e typ e o f equipmen t t o b e use d an d 
whether o r no t a  permanen t r e c o r d i s r equ i re d fo r futur e 
p resen ta t ion . 

Audio-visual system s 

T h e r e a r e severa l aid s suitabl e fo r th e presenta t io n o f 
v isual ma te r i a l : 

S l ides I n 5c m x  5c m mount s 
Colour o r Blac k an d Whit e 
P i c tu re s i z e : 36m m x  24m m 
Advantages include : 
Easy t o us e 
Readily availabl e 
Easy t o mak e 
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Advantages include : (contd ) 
Can b e p resen te d i n an y sequenc e 
S torage an d t r anspor ta t io n eas y 
Can b e combine d wit h soun d 
Automatic an d remot e contro l i s eas i l y a r r ange d 

Disadvantages include : 
The nee d fo r e l ec t r i c powe r 
The nee d fo r blacked-ou t roo m 
Once pro jec to r i s switched-of f th e imag e ha s 
d i sappeared an d n o longe r availabl e fo r stud y 

F i lms t r ips 35m m singl e fram e (18m m x  24m m pic ture ) 
35mm doubl e fram e (24m m x  36m m pic ture ) 
Advantages include : 
Cor rec t ly th reade d int o th e pro jec to r th e 
p i c tu res wil l b e p resen te d co r r ec t l y an d 
in sequenc e 
Very t r anspor t ab l e 
Easy t o us e 
Copies a r e chea p 
Disadvantages include : 
The nee d fo r e l ec t r i c powe r 
Project ion Equipmen t i s r equ i re d 
A blacked-ou t o r dimme d roo m 
Inflexible i n s o fa r a s th e sequenc e o f 
presenta t ion i s fixe d an d i t i s impract ica l t o 
inse r t loca l o r a l te rna t iv e mater ia l 
Mate r ia l d i s appea r s whe n equipmen t i s 
switched-off 

Overhead 
P r o j e c t o r s 

Episcope 

S tandard s i ze s 

Advantages include : 
Easy t o us e afte r a  fe w minute s bas i c Instruct io n 
Flexible i n tha t t r a n s p a r e n c i e s ca n b e var ie d i n 
sequence , adde d o r omitte d 
Can b e use d i n norma l lightin g 
Colour ca n b e eas i l y introduce d 
P r e s e n t e r face s audience s (Goo d ey e contact ) 
Disadvantages include : 
Need fo r e l ec t r i c powe r 
La rge s iz e o f t r a n s p a r e n c i e s compare d t o 
35mm sl ide s 

An instrumen t fo r project in g fla t cop y (boo k 
pages e t c . s t ra igh t ont o a  s c r ee n withou t havin g 
to mak e t r a n s p a r e n c i e s ) 
Advantages include : 
Cheapness . Becaus e th e imag e i s projecte d 
from th e or igina l the r e i s n o expenditur e o f tim e 
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and mone y i n makin g slide s i . e . ther e i s a n 
instant projectio n 
Disadvantages includ e : 
Need fo r powe r 
The machine s ar e no t easil y availabl e 
Light outpu t i s ver y poo r an d us e dictate s 
a completel y blacked-ou t roo m 

Cinefilm 8mm , 16m m o r 35m m wit h o r withou t soun d 
Colour o r Blac k an d Whit e 
Advantages include : 
Movement 
Sound 
Great impac t 
Disadvantages include : 
Need fo r powe r 
Need fo r equipmen t 
Need fo r specialis t operato r 
Films ma y hav e t o b e booke d wel l i n advanc e 
Expensive 

Flannel Boar d (Fel t Board ) Usuall y a  piec e o f dar k fel t 
cloth stretche d ove r a  boar d suc h a s hardboar d 
or a n existin g blackboar d 
Size ca n vary , bu t 3 ' x  4'  wil l b e suitabl e fo r 
most purpose s 
The image s ca n b e produce d o n coloure d floc k 
paper, whic h ca n b e use d piec e b y piec e a t 
whatever spee d th e presente r consider s bes t 

Advantages include : 
Materials eas y t o obtai n an d make-u p 
Easily transporte d 
Disadvantages include : 
Need t o b e kep t clea n an d dus t fre e t o maintai n 
smart appearanc e 
The presente r canno t introduc e ne w fact s o r 
ideas o n the spo t a s h e coul d wit h a  blackboar d 

Flip Chart s Loos e sheet s (clipped , pinne d o r tape d up ) 
Sheets mounte d o n hardboard wit h easel s 
3' x  4'  approx . 
Advantages include : 
Can b e economica l (han d lettere d o r draw n 
on chea p newsprint ) 
Can b e produce d ver y quickl y 
Can b e tailormad e an d topica l 
Needs n o powe r 
Full dayligh t us e 
Disadvantages include : 
Needs specia l displa y arrangement s e .g . 
board, easel , pin s e tc . 
In som e cases , chart s ma y hav e t o b e larg e 
and unwieldy , numerous , heav y t o handl e 
and transpor t 
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Blackboard Whiteboard , chalkboar d wit h chalk s o r liqui d 
markers 
Immediate productio n o f image s i n th e presenc e 
of a n audienc e 
Advantages include : 
Cheap 
Familiar t o majorit y o f audience s 
Colour easil y introduce d Visuals create d th e momen t the y ar e require d 

Disadvantages include : Temptation t o includ e to o muc h informatio n 
Is liabl e t o b e badl y use d an d presen t illegibl e 
information 
Cleaning doe s no t necessari l y remov e th e las t 
set o f informatio n an d 'ghosting ' ca n occu r 
The us e o f chal k an d th e cleanin g cover s th e 
presenters hand s an d clothe s wit h dus t 

The followin g informatio n wil l assis t i n arrangin g th e position s 
of audienc e member s an d projector s i n relatio n t o th e scree n 

Lens to screen distance 5'6 " 
6'0" 

10'0" 
20'0" 

Picture size 39 " 
46" 
78" 

156" 

X 
X 
X 
X 

39" 
46" 
78" 
156" 
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Slide projectio n 

With a  len s o f 5cm  foca l length : 
Screen distanc e o f 10 ' wil l giv e 

13' 
16' 
20' 

a pictur e size of 7'6 " 
9'6" 

12'0" 
14'4" 

x 5'0" 
x 6 '4 " 
x 8'0 " 
x 9'6 " 

With a len s of 8c m foca l lengt h : 
Screen distanc e o f 10' wil l giv e 

13' 
16' 
20' 

a pictur e size of 4'6" 
6'0" 
7'6" 
9'0" 

x 3'0 " 
x 4'0 " 
x 5'0 " 
x 6'0 " 

Audience number s i n relatio n t o scree n siz e an d seatin g 

Overhead projectio n (10 " x  10 " transparencies ) 

Screen widt h 
5'0" 
5'10" 
7'0" 

Seating Are a 
20' x  17 ' (34 0 s q ft ) 
24' x  20 ' (48 2 s q ft ) 
30' x  22 ' (65 4 s q ft ) 

Practical Seatin g 
50 
75 
100 



Genera l guid e fo r seatin g positionin g i n re la t io n t o sc ree n 

No pe rso n t o b e n e a r e r tha n twic e th e sc ree n width . 
No perso n fur the r fro m sc ree n tha n si x t ime s i t s width . 
No pe r so n o n e i the r sid e mor e tha n 3 0 fro m axi s o f projection . 
Genera l guideline s a s t o th e s iz e o f imag e i n re la t io n t o 

project ion dis tanc e fo r maximu m legibil i t y coul d b e take n 
as bein g a  symbo l (e i the r drawin g o r le t ter ing ) o f 1 " hig h fo r 
each 30'  o f projecte d dis tanc e (fro m th e len s t o th e s c r e e n ) . 

This woul d mea n tha t a t a  dis tanc e o f 60'  th e eigh t o f a 
projected symbo l o r l e t t e r woul d hav e t o b e 2" . 

This s iz e coul d b e reduce d t o i f th e imag e i s c l ea r an d 
well defined . 

When p repar in g t r a n s p a r e n c i e s i n th e for m o f l ine s o f l e t t e r ing , 
the dis tanc e betwee n th e l ine s shoul d b e equa l t o 1/3 6 o f th e 
overa l l heigh t o f th e t r a n s p a r e n c y . 

Sequential s tep s i n th e p repara t io n o f mater ia l 

1. Determin e th e mai n an d subsidiar y purpose s o f th e p r e s e n t -
ation 

2 . P r e p a r e roug h idea s o f th e visua l aspec t i n associat io n wit h 
the spoke n commentar y 

3 . P r e p a r e visua l image s 
4 . Ar rang e sequenc e -  decid e o n change s 
5 . R e h e a r s a l fo r bot h tim e an d continuit y wit h th e scr ip t 
6. Modify , i f n e c e s s a r y , t o confor m t o th e tim e limi t o r 

p a r t s o f th e commentar y tha t a r e foun d t o r equ i r e g r e a t e r 
emphas i s . 

Important fact s i n presentatio n 

1. Al l v isua l mate r ia l shoul d b e o f th e same , goo d qualit y 
2 . Spoke n commentar y shoul d b e c lea r an d concis e 
3 . Visua l an d spoke n commentar y shoul d b e i n synchroni -

zation 
4 . Th e overa l l p resen ta t io n shoul d b e profess iona l , t o th e 

point , an d hav e a  beginning , a  middl e an d a n en d 
5 . Tim e shoul d b e allowe d fo r ques t ions . Th e speake r mus t 

decide beforehan d whethe r quest ion s ca n b e aske d durin g 
as wel l a s th e en d o f th e p resen ta t ion . Quest ion s 
in terposed i n th e cours e o f a  de l iver y requi r in g sequen -
t ial p resen ta t io n o f idea s i n buildin g u p a  reasone d cas e 
could b e d i s t r ac t ing . O n th e othe r hand , th e speake r ma y 
wish t o hav e activ e audienc e par t ic ipa t ion , an d comment s 
and quest ion s woul d the n b e encouraged . Th e audienc e 
should b e awar e o f th e s p e a k e r ' s wis h befor e th e o ra l 
de l ivery i s s t a r t e d . 

Remember tha t p ic tu re s o r v isua l image s a r e s t a t i c . A n 
approximate guid e a s t o th e lengt h o f tim e a  singl e imag e i s 
in vie w shoul d b e n o longe r tha n 1 5 seconds , un les s i t i s 
the subjec t o f prolonge d d i scuss ion . 
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