
Introduction 
These guideline s addres s basi c question s whic h exporter s o f cut flower s an d 
ornamental foliag e wil l nee d answere d befor e the y tr y to venture int o th e 
difficult an d demandin g Germa n market . 

Successful marketin g involves : 
Identifying th e market demand s fo r floricultura l product s wit h respec t to ; 
assortment, produc e quality , croppin g season s an d packaging . 
Understanding th e legislative regulation s an d th e nee d fo r marke t 
servicing. 
Supplying thos e demand s a t a profit . 

This handboo k provide s th e exporte r wit h basi c informatio n o n the Germa n 
market an d identifie s wher e mor e detaile d informatio n ca n be obtained . 
However, consume r preference s ma y chang e rapidly , an d ma y als o b e 
influenced b y marke t promotio n an d produc e quality . Th e prospectiv e 
exporter shoul d stud y th e marke t an d it s potentia l befor e venturin g int o a  cu t 
flower and/o r ornamenta l foliag e project . 

This i s the fift h o f a  series o f practical handbook s publishe d b y th e Expor t 
Market Developmen t Divisio n o f the Commonwealt h Secretariat . I t has bee n 
written i n respons e t o request s fro m exporter s an d exportin g countrie s fo r 
overall informatio n o n th e Germa n marke t fo r cu t flower s an d ornamenta l 
foliage. 

The handboo k ha s bee n divide d int o thre e sections : 

The first  provides : 
an overview o f the market coverin g marke t channels , marke t size , 
products, packagin g an d term s o f business. Thi s sectio n wil l hel p th e 
exporter t o identify potentia l outlet s and servic e the market . 

The second concentrate s on : 
individual group s o f cut flowers  an d ornamenta l foliage . Th e varietie s 
have been selecte d both because the y ar e suitabl e fo r expor t by growe r 
exporters i n th e Commonwealt h an d becaus e the y ar e wel l establishe d o n 
the Germa n market . Eac h produc t sectio n provide s informatio n relevan t t o 
production an d basi c produc t requirements , suc h a s variety , appearance , 
timing an d als o informatio n abou t postharves t handlin g suc h a s grading , 
packing, storag e etc . Finally i t reviews th e Germa n market an d set s ou t 
phytosanitary an d qualit y requirement s an d tarif f information . 

The third contains : 
appendices providin g informatio n o n procedures , addresse s o f 
organisations an d importers , advic e o n handlin g complaints , source s o f 
price an d marke t informatio n an d a  draf t contrac t between exporter s an d 
German importers . 
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