
Introduction 
This i s the fift h i n a  series o f practical handbook s publishe d b y th e Expor t 
Market Developmen t Divisio n o f the Commonwealt h Secretariat . I t has bee n 
prepared i n respons e t o request s fro m exporter s an d exportin g countrie s fo r 
detailed informatio n abou t opportunitie s i n th e fres h produc e market s i n th e 
Scandinavian, o r more correctl y Nordic , countrie s -  Sweden, Denmark , 
Norway an d Finland . 

Although smal l i n term s o f population, th e Nordi c countrie s ar e wealthy an d 
are importin g increasin g quantitie s o f tropical an d off-seaso n fres h frui t an d 
vegetables. O n th e othe r han d th e market s ar e no t to o eas y t o enter . Qualit y 
standards ar e hig h an d importin g i s dominate d b y th e centra l buyin g 
organisations o f large import/wholesale/retai l group s an d als o Nordi c 
purchasing organisation s whic h al l insis t o n stric t specifications . Thi s 
handbook aim s t o provide , i n a n 'eas y t o read ' format , practica l informatio n 
on ho w t o research an d mak e contact s i n th e respectiv e nationa l market s an d 
to develo p o r expan d fres h produc e export s t o them. Th e handboo k i s 
directed a t existin g producer s an d exporter s o f fresh produc e i n 
Commonwealth developin g countries , particularl y potentia l ne w exporters , 
seeking t o answer th e questions : WHAT, HOW , WHERE an d WHEN . 

The handboo k provide s th e exporte r wit h basi c informatio n o n eac h Nordi c 
country marke t an d indicate s source s o f more detaile d information . I t the n 
sets ou t ke y informatio n abou t th e selecte d product s an d give s guidance o n 
market opportunities . Th e tropica l an d off-seaso n frui t an d vegetable s 
(generally terme d 'exoti c produce ' throughou t th e handbook ) selecte d are : 

Fruit 
Avocados 
Carambola 
Mangoes 
Pawpaw/Papaya 
Passion Frui t 
Peach/Nectarine 
Persimmon 
Pineapple 
Sweet Melo n 

Vegetables 
Asparagus 
Aubergine 
Cherry Tomat o 
Beans 
Mangetout 

The choic e o f products wa s base d o n th e followin g criteria : 

• the y ar e grown i n a  number o f Commonwealth countries ; 
• the y ar e suitabl e fo r suppl y b y smal l an d mediu m size d exporter s (eithe r 

directly o r through a  marketing board) ; 
• ther e i s an establishe d market , eve n i f small , an d reasonabl e prospect s 

for growt h fro m overal l increase s i n deman d o r to fil l suppl y gaps ; an d 
• ther e i s scop e fo r ne w entrants . 
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The handboo k fall s int o thre e parts . The first  sectio n provide s a n overvie w o f 
the Nordi c an d individua l countr y market s coverin g th e natur e o f the market , 
the structur e o f the distributiv e trade s tha t dea l i n fres h produce , mean s o f 
servicing th e market s an d trend s i n produc e sales . 

The secon d sectio n contain s profile s o f the selecte d product s coverin g 
varieties, appearanc e an d characteristics , harves t an d post-harves t treatment , 
quality requirement s an d grading , packaging , source s o f supply , prices , 
import tariff s an d a  brief summar y o f the marke t situation . 

The third sectio n presents , i n appendices , additiona l informatio n o n tariffs , 
import regulation s an d procedures , relevan t aspect s o f food legislatio n o n 
transportation an d packaging , addresse s o f organisations an d commercia l 
businesses relevan t t o exporter s an d a n illustrativ e calculatio n o f costs an d 
returns fro m exportin g fres h produce . 

4 


	Introduction



