
The Norwegian Marke t 
Tropical and Off-Season Fruit and Vegetables: an Overview 
In population terms , Norway i s the smalles t Nordi c countr y wit h 4. 2 millio n 
people, 90 % o f whom liv e i n th e souther n half , an d 1. 9 millio n i n th e Osl o 
area. Moreover , th e concep t o f exoti c produc t i s new t o the Norwegia n 
consumer an d henc e th e recentl y develope d marke t i s small . Withou t an y 
significant immigran t population , ther e ha s bee n n o 'ethni c market ' t o ac t a s 
a catalys t i n promotin g tropica l produce . Tota l sale s o f this categor y accoun t 
for les s tha n 5 % o f total frui t an d vegetabl e imports . Th e volum e o f secon d 
generation exoti c import s i s probabl y les s tha n 20 0 boxes a  week . 

Nevertheless, i n Norway , a s i n othe r Nordi c countries , ther e i s a  tren d 
towards health y eatin g an d increase d consumptio n o f frui t an d vegetables . 
Traditionally conservativ e consume r taste s an d purchasin g habit s hav e bee n 
slowly change d t o accep t a  wider rang e o f specialised produce . Thi s ha s bee n 
helped b y th e lac k o f impor t restriction s whic h give s exporter s o f exoti c 
produce relativel y fre e access . Mos t exoti c produc e i s exclude d fro m th e 
extensive tarif f restriction s applie d t o limite d import s o f mainstream fruit s 
and vegetable s durin g th e summe r seaso n t o protec t domesti c production . 
Customs dutie s d o no t appl y t o mos t developin g countries , whic h ar e 
granted duty-fre e statu s unde r th e GS P scheme . Specia l impor t fee s levie d o n 
most fres h produc e tha t compete s wit h domesti c productio n t o bring price s 
up t o domesti c level s d o no t appl y t o mos t exotics . 

A stron g foundatio n o f consumer interes t i n exotic s no w exist s an d th e 
Norwegian marke t offer s reasonabl e medium-ter m potential . Qualit y 
expectations ar e high . A s trade d volume s increas e th e presen t hig h pric e 
levels ar e likel y t o declin e an d pric e competitivenes s wil l becom e mor e 
important. 

Produce Retailin g 
Of al l th e Nordi c countrie s Norwa y ha s th e leas t concentrate d foo d retailin g 
sector. Th e leadin g companies , wit h thei r marke t shares , are : 

NKL 
Reitan/Matmesteren 
Hagen-Gruppen 
Norgeskjedan 
FM-Norge 
Kjopmannskjedene 
Others (independen t companies ) 

23% 
12% 
1 1 % 

9% 
8% 
7% 

30% 

NKL, the larges t retailin g group , i s a  co-operative societ y wit h 1,30 0 retai l 
outlets. It s centra l buyin g organisatio n source s 70 % o f it s fres h produc e 
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imports throug h NAF , o f which i t i s a  member. I t distribute s produc e t o it s 
retail outlet s throug h regiona l distributio n centres . 

Market Channel s 
The importatio n o f fresh frui t an d vegetable s i s i n th e hand s o f the followin g 
import/wholesale companies , wit h thei r estimate d marke t share s indicated . 

Bama Gruppe n A/ S 

AL Gartnerhalle n 

NBKL 

Bottolfsen A/ S 

Interfrukt 

30% 

30% 

19% 

NA 

NA 

Bama Grou p i s Norway's larges t privat e frui t an d vegetabl e marketin g an d 
distribution organisation . I t imports throug h Bam a Tradin g A/ S an d i s a 
member o f Viking Fruckt , fro m whic h i t obtain s mos t o f it s firs t generatio n 
exotics. I t has a  nationwide networ k o f eigh t branc h office s an d 3 0 
warehouses. O f simila r siz e i s AL Gartnerhallen , a  producers ' co-operativ e 
which i s on e o f the larges t importer s an d wholesaler s wit h a  nationa l 
distribution networ k o f som e secondar y wholesalers , supermarket s an d 
grocery stores . About 50 % o f turnover i s imported throug h Gartnerhalle n 
Import A/S . NKL i s a  co-operative unio n wit h a  nationwide retai l chai n an d 
uses th e Nordi c co-operative , NAF , for import s o f frui t an d vegetables . 
Interfrukt i s a  centra l buyin g organisatio n fo r 4 0 independen t wholesalers , 
while Bottolfse n A/ S i s an exotic s specialis t principall y servin g th e caterin g 
trade. 

The limite d numbe r o f direc t se a an d ai r freigh t service s int o Norway , 
coupled wit h th e relativel y smal l volume s o f fresh frui t an d vegetable s 
imports fro m an y on e source , restric t importers ' opportunitie s t o minimis e 
transport cost s throug h direc t supply . 

Product cost s CI F Holland o r German y ar e ofte n onl y 45 % o f fina l CI F cos t 
into Norwegia n supermarkets . A s a  result , o f increasing importanc e i s th e 
sourcing o f large order s throug h NA F o r Viking fo r direc t impor t int o th e 
Nordic bloc k an d redistributio n t o Norway. Tradin g volum e i n secon d 
generation exotic s i s no t bi g enoug h t o suppor t direc t impor t programmes . 
Holland dominate s a s the mai n sourc e o f supply fo r thes e products , wit h 
Dutch standard s o f uniformity i n colou r an d appearanc e bein g wel l 
established wit h th e trad e an d consumers . 

15 


	The Norwegian Market
	Tropical and Off-Season Fruit and Vegetables: an Overview
	Produce Retailing
	Market Channels




