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INTRODUCTION 
In order t o overcom e th e economi c an d socia l malais e experienced i n 
some developin g countries , many people ar e lookin g to th e privat e secto r 
and the growth o f small-scale enterprise s a s a way t o salvation . 

The engin e for economi c growt h i s strongly influence d b y the performanc e 
of the local , usually rural , population. These are the peopl e tha t produc e 
the ra w material s and i n fact constitute a  large par t o f the domesti c 
market. This sector , therefore , needs to hav e some, albeit limited , rea l 
spending power. A  financia l powe r which , although smal l for th e individual , 
does no t depen d o n o r contribut e t o th e destructiv e downwar d spira l o f 
debt -  loa n - debt . There i s one ver y obviou s activit y tha t coul d offe r 
families and individuals th e micro-enterpris e tha t tips th e economi c 
balance i n favour o f constructiv e growt h a s opposed t o a t bes t stagnatio n 
or, all too often , decline. That activity i s beekeeping. 

Beekeeping provides rura l peopl e i n developing countries wit h source s o f 
income an d nutrition . I t i s a sustainable form o f agriculture which i s 
beneficial t o th e environmen t an d provides economi c reason s fo r th e 
retention o f nativ e habitat s and potentiall y increase d yield from foo d an d 
forage crops . 

There i s an export marke t read y and waiting for beeswax , while hone y i s 
rather mor e dependen t on th e qualit y o f the produc t offere d an d th e 
vagaries o f currenc y exchang e rates . Other hiv e products coul d also b e 
considered fo r marketin g i n due course , while ultimatel y th e bee s 
themselves, as queens an d packages , can be traded. The range , quality an d 
potential o f the product s gro w i n line with th e developmen t o f apicultura l 
skills. 

Complex processin g methods ar e no t require d an d the whol e industr y ca n 
be highly cost-effective . The mai n ite m require d i s the disseminatio n o f 
information i n order t o develo p skill s amongst those intereste d i n makin g 
a success o f 'Bee Businesses' . 

The ter m micro-enterpris e normall y refer s to famil y businesse s operatin g 
in the informa l sector . They ma y have as many as 1 0 workers althoug h th e 
usual number i s one o r two . I n this way , micro-enterprises provid e a  living, 
or a  modest bu t vita l margin abov e mer e subsistence , for million s o f 
working poo r an d their families . 

Many developing countries a t presen t face a number o f difficultie s an d 
challenges. The bigges t mus t b e to generat e enoug h work t o kee p pac e 
with populatio n growt h a s young people flood int o th e labou r marke t eac h 
year. I n these countries , as much a s 25% of the overal l labou r forc e i s 
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employed i n micro-enterprises an d this i s the mos t dynami c secto r o f the econom y 
growing at the rat e o f u p to 15 % per year . 

Against thi s background , traditional donor s ar e re-assessin g their policie s i n regard t o 
rural developmen t Th e focus i s on encouraging a range of activities which secure rura l 
livelihoods and which allow individuals and communities to buil d on their own strength s 
and realiz e thei r potential . Fundamental t o thi s approac h i s the abilit y to ear n som e 
revenue. Beekeeping provides a  good exampl e o f one activit y which ha s a strong loca l 
tradition i n many African countries , where ther e i s a market, and which i s 
environmentally beneficial . However, i n the shor t term , aspiring beekeepers ar e 
suffering. There are many men and women keen to improv e their apicultural skills. They 
do no t ask for hand-out s o f cash, they want the opportunity t o acquir e knowledge and 
this i s repeated agai n and again almost everywher e i n the developing world . 

The joy of the beekeeping business is that i t does not need expensive ongoing aid. There 
is no nee d t o expos e well-mean t donation s t o misappropriatio n o r an y other reaso n 
to diver t suc h money fro m th e intende d purpose . The deman d i s for informatio n 
and this publicatio n i s an attempt t o mak e a start i n meeting that demand . 

This tex t replace s an earlier publicatio n entitle d Beekeeping  in Rural Development, 
which i s now ou t o f pr in t Request s for thi s tex t ar e stil l regularl y receive d b y bot h 
the Commonwealt h Secretaria t an d the Internationa l Be e Research Association . 
Therefore i t was considere d timely t o revis e the informatio n an d produc e a  text fo r 
use at field level . Funding for th e work was  provide d b y the Commonwealt h Fun d 
for Technica l Co-operation . We ar e grateful t o all  those who, over the years , have 
been prepared to shar e their experience s an d whose contribution s mak e u p the bul k 
of this book . Particula r mentio n mus t b e made o f D r Ev a Crane, founding Directo r 
of IBRA , whose tireles s researc h started an d helped to accumulat e the vas t fund o f 
knowledge store d i n the IBR A library . Also, to D r Margare t Ade y an d Dr Nicol a 
Bradbear who , during their t im e a t IBRA and since, have done s o muc h to promot e 
beekeeping as a sustainable economi c activity . Also, to Pete r Paterso n fo r hi s 
generous an d read y hel p i n sharing his Eas t African beekeepin g experiences. Access 
to suc h informatio n ca n only benefi t beekeeper s wherever the y ma y be . 

Finally, thanks t o D r Pamel a Mun n an d Maxine Hopki n fo r thei r editoria l an d 
production assistance . 
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