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CHAPTER 1 8 -  SEAFOO D (PRAWN S AN D SHRIMPS ) 

INTRODUCTION 

Under NAFTA, tariffs o n fish an d fish products between the three member countrie s wil l 
be eliminate d unde r th e variou s phase-ou t categorie s establishe d unde r th e Agreement . 
This should encourage enhanced trade between the NAFTA countries. 

The Canadia n fishing industry comprise s ove r 700 companie s engage d in the processin g 
and marketing o f wild an d farme d fish  specie s an d associate d by-products . Canad a i s 
ranked fifth amon g the top exporting countries for fish, and is above the world averag e fo r 
consumption o f seafood . Deman d fo r seafoo d product s wil l continu e t o depen d o n 
changing tastes , healt h considerations , incom e growth , th e pric e o f alternativ e protei n 
sources, and the marketing skills of the industry . Th e industr y i s confined t o th e specie s 
indigenous to the temperate zone. 

The middle class in Mexico is growing rapidly, and this may signif y a  growing market fo r 
good qualit y seafood . Loca l production  cover s th e majorit y o f domesti c demand . Th e 
local canning industry i s stil l concentrate d i n th e processin g o f tun a an d sardine ; othe r 
species, suc h a s shrimp , ar e mostly imported . Shrim p captur e ha s reached a  peak alon g 
the Pacifi c coast , bu t th e Gul f an d Caribbea n region s stil l hav e a  growt h potential , 
depending mostly o n the availabilit y o f resources t o repair , modernis e an d increas e th e 
industry's existin g fleet . Shrim p productio n represent s 5  %  o f domesti c productio n i n 
terms of volume, but is a major expor t product. 

US consumers are increasingly receptive t o a  wider range of seafood products . Ther e ar e 
many opportunities i n the new and expande d markets o f the majo r U S cities i f firms can 
assure a  consistent supply . Th e Unite d State s i s the world' s secon d larges t importer o f 
fish and fish products. Promotional effort s ar e under way in the Unite d State s t o increas e 
the per capita consumption o f fish in the next five years. The expecte d increase d deman d 
could provide opportunities for aggressive marketers of fish and fish products. 
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CANADA 

Tariffs (% ) 

Items: 

Shrimps and prawns 

MFN 

0 

GPT 

X 

US/Mexico 

0 

X - same as MFN tarif f 

Standards 

The contro l an d inspection o f fish i s regulated under The Fis h Inspectio n Ac t an d Th e 
Fish Inspectio n Regulations , Inspectio n Service s Branch , Departmen t o f Fisherie s an d 
Oceans. 

Importers requir e a n Import Licens e and are required to notif y th e Departmen t prio r t o 
importation o f a  product o r within 4 8 hour s followin g importation . Whe n a n importe d 
product fail s t o compl y wit h th e Fis h Inspectio n Regulations , al l subsequen t 
importations o f thi s produc t fro m th e sam e produce r wil l b e subjec t t o mandator y 
inspection until four consecutive importations o f this product comply . 

Fish importe d int o Canad a mus t no t b e "unwholesome " (ha s bacteri a o f publi c healt h 
significance o r substances toxi c o r aesthetically offensive) , "tainted " (ranci d o r abnorma l 
odour or flavour) o r "decomposed" (spoilage). 

Only additive s an d ingredients specifie d unde r Marin e &  Fresh Wate r Anima l Product s 
and th e Canadia n Foo d an d Dru g Regulation s ma y b e use d i n th e preparatio n o f fis h 
products. I t is the importer's responsibilit y t o determin e which o f these ar e permitted i n 
Canada. 

Fish products must not exceed established limit s fo r environmenta l contaminant s suc h a s 
mercury (0. 5 ppm) , polychlorinate d biphenyl s ( 2 ppm ) an d DD T an d derivative s ( 5 
ppm). 

Shrimp cocktail for sale in Canada must b e prepared fro m sound , cooked , peeled shrim p 
meant and must contain not less than 36.5 % shrimp meat by weight on package. 

The importe r i s encourage d t o contac t th e Inspectio n Service s Branch , Departmen t o f 
Fisheries and Oceans, listed under Section III of this guide, for further details . 
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Labelling 

General labelling requirements include: 

common name of product shown on main panel of label; 
weight designation shown in metric units on main panel; 
descriptive terms , suc h a s "deveined" , "large" , etc. , o r term s describin g specia l 
processes mandatory on labels for canned fish products; 
list of all ingredient s an d thei r proportion , a s well a s lis t o f additives mandatory , 
when applicable; 
name and address of packer or distributor, and country of origin; 
mandatory information in English and French; and 
non-allowance of marking quality designations o n any container , wrappe r o r label 
for fish, unless specific standard s o f qualit y hav e been defined b y th e regulation s 
and the fish product is in compliance with this standard. 

All importer s ar e recommended t o submi t formulatio n an d sampl e label s prio r t o thei r 
initial use in respect o f fis h shipment s t o Canada , t o th e Departmen t o f Fisherie s an d 
Ocean's Inspection Office . 

The provinc e o f Quebe c ha s additiona l requirement s concernin g al l product s markete d 
therein, which shoul d be obtained fro m th e Offic e d e l a Langu e Francaise , foun d unde r 
Section III of this guide. 

Packaging 

All fis h importe d fo r consumptio n i n Canad a mus t b e packe d i n new , clean , soun d 
containers. Shippin g container s must b e clearly stampe d t o identif y th e packe r an d dat e 
of packing, as well as the country of origin. Fo r canned fish, the importer mus t provid e a 
list indicating the establishment and number of containers for eac h production code , name 
of establishment, and date of processing. Fo r more information, contac t th e Departmen t 
of Fisheries and Oceans. 

For pre-package d products , accordin g to th e Consume r Packagin g and Labelling Act an d 
Regulations, al l package s mus t b e manufactured , constructed , o r displaye d i n suc h a 
manner tha t a  consume r ma y no t reasonabl y b e misle d wit h respec t t o th e qualit y o r 
quantity of the product i t contains. Labels on pre-packaged products must show: 

the identity and principal place of business of the person by or for whom th e pre -
packaged product was manufactured o r produced for resale; 
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the identity o f the pre-packaged produc t i n terms o f its  commo n o r generi c name 
or in terms of its function ; 
such informatio n respectin g th e nature , quality , age , size , materia l content , 
composition, geographi c origin , performance , us e o r metho d o f manufactur e o r 
production o f the pre-packaged product as may be prescribed. 

Questions o n the Ac t ma y b e directed t o th e Merchandis e Standard s Division , Industr y 
Canada, found under Section III of this guide. 

Marketing an d Distributio n 

Demand fo r seafoo d product s wil l continu e t o depen d o n changin g tastes , healt h 
considerations, income growth, the price of alternative protein sources , and the marketin g 
skills o f seafoo d companies . Convenienc e food s ar e i n grea t deman d i n Canada , an d 
companies should be aware of this trend. Also, opportunities for increase d penetration o f 
the food protein market have also arisen from public perception of fish as a healthier foo d 
than some alternative choices. 

The latest available data suggests that the total import market for fish  product s (includin g 
prawns and shrimps) into Canada is US $585 million. 

Distribution channel s ar e simila r t o thos e fo r fruit s an d vegetable s (se e Chapte r 8) . 
Additionally, there are numerous fis h wholesaler s an d retailers i n large urban centre s an d 
costal areas. 

Documentation 

Goods imported into Canada have mandatory documentation requirements. These are: 

Form B3 , Canad a Custom s Codin g (tw o copie s require d fo r a n automate d 

Customs office , thre e i f not) . I t i s importan t t o fill  i n thi s for m properly , 
especially sinc e it i s here where the importe r show s th e tarif f treatmen t fo r hi s 
goods; 
cargo control document - manifest, waybil l or other approved document tha t mus t 
be obtained from carrie r or forwarder (two copies); 
commercial invoice , indicatin g th e buye r an d selle r o f th e goods , pric e pai d o r 
payable, adequat e description , includin g quantity , o f good s containe d i n th e 
shipment, togethe r wit h a  Canad a Custo m invoic e containin g th e remainin g 
required dat a (tw o copies) , o r a  fully complete d Canad a Custom s invoice , o r a n 
invoice containing all data listed by Customs. 
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Revenue Canada requires that certain goods imported into Canada be clearly labelle d a s to 
their country of origin, in English o r French; this  mus t b e clearly located o n the product . 
If the consumer will ultimately buy the good in a container, the n i t i s acceptable tha t th e 
container only be marked. Canadian importers are responsible fo r ensurin g tha t th e good s 
they ar e importing compl y wit h th e markin g requirement s a t th e tim e the y impor t th e 
goods. Please verify wit h a  Canad a Custom s offic e concernin g you r product' s markin g 
requirements. 

Importers ar e require d t o obtai n a n Impor t License , issue d b y th e Departmen t o f 
Fisheries and Oceans, prior to importing fish products . I t expire s o n December 31 o f the 
year for which it is issued. 

Importers are required to notify th e Department of Fisheries and Ocean s i n writing, prio r 
to importatio n o f a  product o r within 4 8 hours followin g importation , statin g th e typ e 
and quantity , th e nam e o f th e produce r an d th e country  o f origi n fo r eac h produc t 
contained within a shipment. There is an inspection service s fe e fo r eac h shipment , othe r 
than a shipment of fresh fis h or less than 25 kg. 

If a n importe d produc t fail s t o compl y wit h th e Fis h Inspectio n Regulations , al l 
subsequent importation s wil l be subjec t t o mandator y inspectio n unti l fou r consecutiv e 
shipments comply . 

Trade Association s 

Canadian Federation of Independent Grocers 
Don Mills, Ontario Tel . (416) 449-1976 
Fax (416) 449-7188 

Canadian Restaurant & Foodservice Assoc. 
Toronto, Ontario Tel . (416) 923-8416 
Fax (416) 923-1450 

Fisheries Council of Canada 
Ottawa, Ontario Tel . (613) 238-7751 
Fax (613) 238-3542 
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Trade Fairs 

Hostex 
(food services and accommodation industries) 
October 
Toronto 

Salon Rendez-Vous 
(food services/hospitalit y industries ) 
February 
Montreal 
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MEXICO 

Tariffs (% ) 

Items: 

Shrimps and prawns 

General 

20 

US/Canada 

C 

C - duties removed in ten equal stages of 10% annually to full elimination by 2003 

Standards 

Seafood requires a health certificate to be allowed entry into Mexico. These products need 
a health certificate , a  "Certificat e o f Hygien e an d Origin" , whic h ma y b e issue d i n th e 
country o f origin by th e governmen t body whic h deal s with fisheries . However , alway s 
confirm whethe r o r no t you r country' s certificatio n i s recognise d b y th e Mexica n 
authorities. Al l document s hav e t o b e i n Spanish , o r translate d int o Spanish , o r 
accompanied by a  Spanish translation . Th e certificat e mus t b e an origina l document ; n o 
photocopies or faxes are accepted as substitutes. 

There ar e als o voluntar y standard s applicabl e t o thi s sector , a s foun d i n SECOFI' s 
Catalogue o f Officia l Mexica n Standards , Volume II , Classification F . A samplin g o f the 
range o f standard s applicabl e t o thi s secto r includ e tes t methods , determinatio n o f 
sediments, ne t weigh t determinatio n tes t methods , additives , an d othe r standards . Th e 
exporter i s strongly urge d to contac t th e Direccio n Genera l d e Norma s a t SECOFI , th e 
relevant Mexica n secto r association , o r a  knowledgeabl e Mexica n importer , abou t th e 
most current standards applicable to his product. 

Labelling 

According to Mexico' s Le y d e Proteccion a l Consumidor (consume r protection law) , al l 
information containe d o n a  product o r it s labels , container s an d package s mus t b e i n 
Spanish. Thes e labellin g requirement s wil l b e enforce d a t th e border , meanin g tha t 
compliance is effectively th e responsibility of the exporter. Ful l original Spanis h labellin g 
is to be affixed a t the point of origin. 

Labels must contain specific information suc h as: 

name of the produc t o r good (including a  product description , i f not describe d i n 
the name of the product or good); 
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name or trade name an d addres s o f th e importe r an d exporte r (thi s informatio n 
may be displayed on a separate label and may be added after importation) ; 
country of origin of the product; 
net contents in accordance with the official Mexica n standard; 
warnings or precautions in the case of dangerous products; and 
instructions for use, handling, and/or preservation of the product. 

Along with th e abov e generi c labellin g requirements , additiona l requirement s hav e bee n 
established fo r food products by the Department o f Health ("Secretari a d e Salud") . Food 
labels must include the following: 

product description ; 
date of expiration (if applicable) - listed in order of day/month/year; 
list of ingredients; 
lot number; 
special instructions for preservation; and 
nutritional content (if nutritional quality is claimed). 

Outside packages or wrappers must contain all of the required information, o r must allo w 
for the visibility of inside labels. 

Packaging 

There ar e no officia l packagin g requirement s fo r importe d product s t o Mexico . Pleas e 
check with your Mexican broker or importer for developments in this area. 

Marketing an d Distributio n 

The coasta l citie s consum e th e greates t proportio n o f Mexico' s fis h production . Th e 
largest volume o f fis h consume d i s fresh seafood . Ther e i s low possibility o f supplyin g 
markets located within distance of the largest population centres, sinc e refrigerated truck s 
and facilities are scarce. Domestic suppl y i s therefore concentrate d i n the country' s fou r 
largest cities : Mexico , Guadalajara , Monterrey , an d Puebla . Ther e i s usuall y on e larg e 
distribution centre in each large city, which controls most of the volume sold . There i s an 
oligopolistic concentratio n o f the wholesal e market tha t als o control s mos t o f th e retail . 
Refrigeration chambers , col d net s an d th e gatherin g an d distributio n centre s ar e als o 
concentrated in these cities. 

Mexico ha s abou t 60,00 0 restaurant s servin g 3  millio n peopl e daily . Moreover , larg e 
companies i n th e Mexic o Cit y are a offe r fre e o r subsidise d meal s t o abou t 3  millio n 
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workers i n thei r cafeteria s eac h day . Thi s represent s a  significan t bu t pric e sensitiv e 
market. 

Many niche market opportunitie s exis t for companie s willin g to customis e thei r seafoo d 
products to suit Mexican tastes . 

Documentation 

Goods importe d int o Mexic o mus t b e accompanie d b y standar d documentation , a s 
follows: 

commercial invoic e (i n Spanish , i f prepare d i n English , th e Spanis h translatio n 
may follo w origina l text o n invoic e o r translation ma y accompan y invoice) , wit h 
the original and several copies; 
packing list (if more than one package shipped), including at least four copies; 
bills of lading, with on e original fo r th e importe r an d one for th e custom s broker ; 
and 
special certificates (se e under Standards, above). 

The invoice must be complete and accurate. I t must include: 

place and date of issue; 
complete nam e an d addresse s o f th e buye r o r importe r i n Mexico , an d th e 
exporter; 
description of merchandise, including marks, numbers, types, and quantities; 
freight and insurance charges; 
price and total value of shipment; 
signature (manual), name, and title of exporter; and 
shipper's invoice number and customer's order number. 

The invoice should b e sent ahea d to th e importer/broker/agent , i n order to obtai n specia l 
permits (i f necessary) i f shipped b y se a o r land, o r i t must accompan y good s i f shippe d 
by air. 

The packing list includes: 

number of packages, and detailed list of goods in each package; 
net, gross , and lega l weight o f each package an d tota l shipment , i n metri c units , 
along with volume or measurements of each package and total shipment. 
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The bill of lading has information suc h as: 

types of packages in shipment and their weights and measurements; 
names and addresses of the shipper and importer, or customs broker; 
ports of origin and destination; 
description of goods; 
list of charges, including freight ; 
number of bills of lading in full set ; and 
carrier's official acknowledgemen t of receipt on board of goods for shipment . 

Along with th e Certificat e o f Hygien e an d Origi n require d fo r importatio n o f seafood , 
exporters also need a general certificate o f origin. The certificate can either be that which is 
issued to NAFTA countries , WTO countries , o r to an y othe r countr y no t encompasse d 
elsewhere. However, the non-NAFTA, non-WTO certificat e ma y mea n that th e exporte r 
pays a higher rate o f duties . This certificat e i s also issued t o thos e exporter s wh o fai l t o 
submit a certificate o f origin upon entranc e o f their product int o Mexico . Therefore, i f a 
member o f NAFTA o r WTO, i t i s to th e exporter' s advantag e to submi t a  certificate o f 
origin to Mexican authorities upon arrival. 

As mentioned above, all documentation which is submitted with th e shipmen t mus t b e in 
Spanish, and in original form. 

Trade Association s 

Camara Nacional de la Industria de la Pesca 
(Fishing industry national chamber ) 
Mexico City Tel . (5) 566-9411 
Fax (5) 546-0828 

Camara Nacional de la Industria de Restaurantes y Alimentos Condimentado s 
(Food processors industry of Jalisco chamber ) 
Mexico City Tel . (5) 604-0418 
Fax (5) 604-4086 

Trade Fairs 

PESCA 
June 
Veracruz 
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UNITED STATES 

Tariffs (% ) 

Items: 

Shrimps and prawns 

General 

0 

GSP 

0 

CBI 

0 

Canada/Mexico 

0 

Standards 

The FDA regulates the importation o f foodstuffs int o the US. Imported food s ar e subjec t 
to inspectio n b y th e FD A a t tim e o f entr y int o th e US , whic h ma y consist  o f visua l 
inspection and examination by chemical and microbiological methods. 

Seafood must be safe, clean and wholesome, and must be prepared, packe d an d held a t al l 
times unde r sanitar y conditions . Criteri a an d definition s a s t o th e determinatio n o f 
whether a food meet s these sanitar y conditions,  ranging from buildings , personnel, plan t 
and equipment maintenance, cleanliness, and production and process controls are found i n 
the Regulations, as well as from the FDA. 

In additio n t o thes e genera l requirements , ther e ar e rule s tha t ar e produc t o r proces s 
specific, or pertain t o additives . As a n example , shrimp sulphit e residue s i n the range of 
60-100 ppm are in accordance with current good manufacturing practice ; shrimp exceeding 
this level will be considered adulterated, and could be destroyed or re-exported, or brought 
into compliance. 

The Regulation s als o specif y acceptabl e method s o f preparatio n fo r canne d we t pac k 
shrimp, frozen raw breaded shrimp, and frozen raw lightly breaded shrimp. 

The FDA intends to mandate the requirement tha t the seafood industr y adopt th e Hazar d 
Analysis Critica l Contro l Poin t (HACCP ) syste m o f safet y controls , t o assur e saf e 
processing, packaging , storage , an d distributio n o f fis h an d fis h products . Th e FD A 
would evaluat e th e company' s syste m a s part o f its mandator y inspectio n program , b y 
reviewing th e monitorin g record s generate d b y th e firms.  Th e foo d processo r woul d 
develop and implement a plan that would: 

identify likel y hazards that could affect hi s products; 
identify control s in the process necessary to keep hazards from occurring ; 
identify "critica l limits " o r operatin g parameter s fo r eac h critica l contro l point , 
such as the proper temperature for a  freezer; 
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monitor performance o f controls; and 
establish record keeping procedures of monitoring as a routine practice. 

Labelling 

Labelling, according t o th e U S Fai r Packagin g an d Labellin g Act , mus t b e "hones t an d 
informative". Whe n packaged, ther e ar e five pieces o f informatio n require d o n th e foo d 
product: 

common or usual name; 
net quantity in the US measurement system (avoirdupois measure, fluid measur e -
US fluid ounces , pints, quarts, gallons-, or numerical count); 
name and place of business or distributor; 
list of ingredients, in descending order of predominance by weight; and 
country o f origi n (fres h product s d o no t nee d t o b e marked ; however , th e 
outermost container s i n whic h thes e article s ordinaril y reac h th e ultimat e 
purchaser i n th e Unite d State s mus t b e marke d i n Englis h wit h th e country  o f 
origin): this is a requirement of US customs, not the FDA. 

In addition, packaged shrim p treate d wit h sulphite s mus t hav e labelling that declare s th e 
presence o f thes e substance s a s preservatives . Canne d we t pac k shrimp , froze n ra w 
breaded shrimp, and froze n ra w lightl y breaded shrim p hav e specifi c labellin g permitted , 
for example, the word "prawns" may only appear on the label in parentheses immediatel y 
after the word "shrimp" if the shrimp are large or extra large siz e (siz e designation s foun d 
in Regulations). Please consult the Regulations or the FDA for more information . 

Location, size , an d spacing o f lettering ar e important fo r product s markete d i n the retai l 
market; information may be obtained from the FDA. 

There may als o be stat e o r loca l rules tha t ma y affec t th e produc t o r packaging ; pleas e 
check with Departmen t o f Agricultur e authoritie s i n relevan t states , o r you r country' s 
local representative therein, for details. 

It i s recommende d tha t th e importe r obtai n a n informa l commen t o n its  product' s 
conformity t o labelling requirements from the FDA. If goods are found i n violation o f th e 
law, the products may be detained or destroyed. 

Most majo r retai l grocer s requir e tha t product s hav e a  Universa l Produc t Cod e (UPC ) 
symbol. I t i s therefore recommende d tha t manufacturer s obtai n UP C number s fo r thei r 
company an d products befor e exportin g to th e US Contac t th e Unifor m Cod e Council , 
under Section III of this guide, for more details. 
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Packaging 

According to the US Fair Packaging and Labellin g Act, foo d mus t b e prepared, package d 
and held under sanitary conditions. The food itself must be safe, clean and wholesome. 

Canned wet pack shrim p mus t b e packaged i n accordance wit h FD A Regulations , which 
mean that the shrimp must be: 

prepared i n sufficien t wate r o r othe r mediu m t o fil l th e interstices ; th e cut-ou t 
weight of shrimp taken from eac h container is not less than 6 0 % of the weigh t o f 
the water required to fill the container; 
free o f heads, and to the extent practicable, free of shells, legs, and antennae; 
packed with optional ingredients (when applicable) as listed in the Regulations. 

An importan t functio n o f packagin g i s t o pac k th e produc t i n a  wa y t o enabl e U S 
Customs t o examine , weigh, measure, and release the good s promptly . Therefore , sho w 
the exac t quantity o f eac h ite m o f good s i n eac h bo x o r othe r package , pu t mark s an d 
numbers on each package, and show those marks on your invoice opposite the itemisation 
of goods contained in the corresponding package. 

Marketing an d Distributio n 

The siz e o f th e impor t marke t int o th e Unite d State s fo r prawn s an d shrimp s i s 
approximately US $2 billion. 

There are opportunities in the new an d expanded seafoo d market s o f the major U S cities 
if firms can assure a consistent supply. Small and medium sized firms may be able to tak e 
advantage o f markets i n cities tha t offe r "cit y niche " customers o r ethnic markets. Sale s 
may expan d a t the leve l o f the individua l supermarke t chain s through specialit y seafoo d 
counters. 

Direct sale s a t th e wholesal e leve l b y foo d servic e outlet s an d b y retai l outlet s wer e 
valued at over $20 million in 1992. 

Domestic promotional efforts t o increase consumption are expected to increase demand in 
the next five years . However , consumer s ar e stil l sensitiv e t o th e highe r cost o f seafoo d 
when compared with other animal protein such as chicken. 

The food distribution system is not concentrated: regional grocery operations still account 
for a significant percentage of sales in regional markets. Wholesale retail club s are gaining 
power. Th e seafoo d secto r i s often service d by specialit y distributors , performin g bot h 
the function s o f the broker and the wholesale r o r distributor . Wit h th e exceptio n o f th e 
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larger nationa l chain s tha t hav e thei r ow n warehous e an d distributio n systems , retai l 
grocers buy from privately or co-operatively owne d warehouses or distributors. 

The retai l grocer y syste m i s the larges t market an d the mos t difficul t t o penetrate . A s a 
potentially costly expense, most chain supermarkets charge a fee fo r a  product t o receiv e 
shelf spac e ("slottin g allowances") , whic h ma y rang e from  $ 2 t o $30,00 0 pe r stoc k 
keeping unit, as well as charging fo r advertisin g an d promotion. Smalle r chains (10 store s 
or less) and single store independent retailers may not apply these costs . Th e foodservic e 
sector also uses foo d brokers , who suppl y foodservic e distributors , i n turn deliverin g to 
the individua l foodservic e establishments . I t i s als o possibl e fo r large r foodservic e 
distributors t o b e supplie d directl y b y th e manufacturer . Thi s secto r doe s no t requir e 
slotting allowances , advertisin g allowances , o r bran d identity . However , the y deman d 
consistent quality, and pricing is the most important competitive factor . 

Documentation 

Within five working days of the date of arrival of a shipment at a US port o f entry , entr y 
documents must be filed, which consist of : 

a commercial invoice, or pro forma invoice when the commercial invoic e canno t be 
produced; 
packing lists , if appropriate; 
evidence o f righ t t o mak e entr y (bil l o f lading , ai r waybill , shippin g receipt , 
carrier's certificate); and 
Entry Manifest , Custom s For m 7533 , o r Applicatio n an d Specia l Permi t fo r 
Immediate Delivery , Custom s For m 3461 , or othe r for m o f merchandis e releas e 
required by the district director . 

As stated above, containers of fish products must be marked with country of origin. 

The FDA is notified o f an entry of a regulated food through: 

an Importer' s Entr y Notice (FDA For m F D 70 0 set ) o r Land Por t Entr y Notic e 
(FDA Form FD 701); 
a US Customs Form 7501 "Summary Shee t for Consumption Entry" ; 
a copy of the commercial invoice; and 
surety to cover potential duties , taxes and penalties. 

In orde r t o spee d u p th e impor t process , th e processo r ma y wis h t o hav e a  privat e 
laboratory examin e sample s o f food s t o b e importe d an d certif y th e analysi s o f th e 
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processor, t o sho w tha t th e results ar e within th e guideline s fo r level s o f contaminant s 
and defects in food for human use. 

Trade Association s 

American Seafood Distributor s Association 
Rosslyn, Virginia Tel . (703) 524-8880 
Fax (703) 524-4619 

American Shrimp Processors Association 
New Orleans Tel . (504) 368-1571 

Association of Seafood Importer s 
Port Washington, New York Tel . (516) 621 -5900 
Fax (516) 621-8318 

National Food Distributors ' Associatio n 
Chicago Tel . (312) 644-6610 
Fax (312) 321-6869 

National Shrimp Processors Association 
Atlanta Tel . (404) 577-5100 
Fax (404) 527-4790 

Trade Fairs 

International Boston Seafood Sho w 
March 
Boston 
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